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MAJOR REDEVELOPMENT PLAN ANNOUNCED — 


FOR DOWNTOWN MONTREAL 


In mid-November last year, Mr. J.D. Mooney, 
President of the real estate division, Famous Players 
Limited, announced an $18,000,000 redevelopment 
of the valuable real estate site housing the 61 year 
old, 629 seat Pigalle Theatre, formerly the Strand, 
and the 2379 seat Capitol Theatre in the heart of 
downtown Montreal. 


On the site of these two old theatres, now 
demolished, will rise a building complex to be 
known as the Centre Capitol, to complement the 
downtown core, and Place Ville Marie. In a most 
imaginative plan the fullest potential of the site 
will be realised, aesthetically as well as economic- 
ally. 


The general public, the pedestrians who strolled 
the area in the past, saw little more than cold, 
austere brick walls on McGill College, Mansfield 
and Cathcart. When completed, reported to be 
sometime mid 1975, they will find the area opened 
up, with provision for restaurants, and bistros out 
to and above the street level creating a close and 
intimate relationship between spaces and structures. 


The secrete will etbord in a positive way to the 
challenge to produce, not another box, but a 
flowing and graceful structure which will intermin- 
gle retailing, entertainment, food and beverage 
places with the fabric of the inner city. Above 
this pedestal, or podium, of multi-uses, an eighteen 
storey tower of first class office space will utilize 


the site fully and allow office users the benefit 
of an entrance uncluttered and apart from the 
hustle and bustle of the multi-use pedestal. 


In an interview, Mr. Mooney stated that the plan 
will add unquestionably to the vitality of both 
the day and night time life of Montreal - a tribute 
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Now is the time to start working on 
your Academy Awards Sweepstakes. 


to one of the most unique cities in North America. 


He further stated that the investment, in addition 
to responding to the cultural desires of today , 
strongly indicated Famous Players’ faith in the 
future of Quebec. 


WILF KEELAN STANDS UP AND 


IS COUNTED 


The response to the screenings of 
the “‘OH CANADA" trailer at the 
Regional Meetings across our circuit 
was varied and sometimes surprising 
to say the least. No less was the 
reaction at the British Columbia 
Meeting, where, as Doug Gow 
reports, he could have been talked 
out of presenting it until Wilf Keelan 
of Chilliwack, B. C., involved and 
active in providing excellent com- 
munity leadership in such organiza- 
tions as the Rotary Club (Inter- 
national Relations Committee) and 
the Knights of Columbus among 
other things, stood up and gave a 
spontaneous, gripping and stirring 
reaction to the trailer. His theme, 
off the cuff, was on what we should 
do as Canadians. 


We prevailed on Wilf to try and put 
his thoughts down on paper to share 
with you. Wonderfully well ex- 
pressed, this is what he had to say: 


" Viewing a trailer shown at our 
Regional Meeting in Vancouver pro- 
duced to foster, promote and 
encourage Canadian Unity prompted 
me to write the following: ‘ 


We are living ‘at a time when dis- 
harmony, disunity, mistrust and 


ON CANADIAN 
UNITY 


Paramount, Kelowna, B.C. 
anti-authority are prevalent in every 
quarter. Regard for others, for their 
person, for their property, and for 
their safety is all but forgotten or 


deliberately ignored. Law and order 
_are being questioned as if they were 


something subjective, for some to 
observe but not necessarily for 
others; whereas we know that with- 
out law and order chaos, confusion 
and anarchy would follow. 


We speak very glibly about peace - 
peace within ourselves, peace in our 
community, peace in our country 
and peace throughout the world. 
However, peace must be nurtured in 
the family, fostered in the school 
and observed in our daily lives. 


We are unconcerned when we 
hear of conflicts abroad between 
nations because they are far from 
us. We are somewhat concerned 
when we hear of overthrow of 
governments on- our own hemis- 
phere, in South America, because it 
is closer to us. We area little more 
concerned when we hear of racial, 
social and political conflict in the 
United States because it is our 


-Closest neighbor. Surely, we are: 


not going to wait until racial dis- 
cord, political unrest and _ social 


GOOD HOUSEKEEPING! 
By Ruth Melman 


Winnipeg District Office 


Those of us who are involved in 
a particular facet of theatre oper- 
ation are inclined to feel that the 
area of. our involvement is the 
lifeblood of the business, but it is 
an elementary fact that we are al 
oart of the whole. 


Oldtimers will remember that at 
one time managers had a $15 
allowance for repairs or supplies, 
and woe betide the manager who 
spent over this amount without 
getting a clearance from the Main- 
tenance Department. 


We have come a long way from 
those days, but whether for better 
or worse it is hard to say. There 
is one thing which has not changed. 
each manager is entrusted with a 
valuable property - in the larger 
theatres whether new or old, run- 
ning into values of seven figures. 
The smaller and older theatres are 
even more of a Challenge as the 
responsibility of maintaining these 
is often a thankless and uphill job. 


Most of what will follow you all 
know, but because each and every 
one of us becomes too familiar 
with what is familiar we tend to 
overlook and take for granted. 
Each year, particularly in the 
spring, we send out an Inspection 
Report. This report will come 
2ither from your District Manager 
or from the Maintenance Depart- 
ment. This year we were particu- 
larly pleased with a letter received 
from one of our young managers 
in the Alberta district. He expres- 
sed his thanks for the form and 
said that he had never realized 
just what an inspection of the 
theatre entailed. He also said that 
in the course of his inspection he 
had found any number of small 
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jobs which he had not even realized 
needed attention. By the way 
this theatre has an excellent main- 
tenance man, but it is you, the 
manager who should exercise his 
Critical eye. 


Patrons come to see what is pro- 
jected on the screen but before 
they are ensconced in their seats 
the physical aspect of your theatre 
has already pleased or displeased 
them. 


When you receive your next in- 
spection report form please do not 
file it in the waste basket. Use it 
intelligently to go over your the- 
atre from top to bottom, from 
front to back. Don’t attempt to do 
it in one short session, but sched- 
ule your inspection over a period 
of time so that you do not do a 
slapdash job. 


It cannot be stressed too strongly 
that INSPECTION and preventa- 
tive maintenance will effect sub- 
stantial savings-inspect thoroughly 
and continuously. 


If you anticipate repairs it is 
possible to take the time to get 
competitive prices. We all fall into 
the habit of calling Joe or Bill or 
whoever because we like the 
the colour of his hair, or because 
he flatters us, and frankly because 
it is the way of least resistance. 
On the other hand there are times 
when we must establish a rapport 
with a good plumber, a good 
electrician, a good air conditioning 
man, so that these tradesmen will 
jump for us when we need them, 
but every once in a while it is 
expedient to make them realize 
that they cannot charge us what- 
ever the traffic will bear, like the 


upheaval break out into open con- 
flict at home before we are ready to 
make a positive step. 


Having viewed the “OH 
CANADA’ trailer | thought that 
it could be our first step in the 
right direction. We take pride in 
being Canada’s finest showmen. As 
such we have an obligation to teach 
as well as to entertain. We have the 
means at our disposal to help foster 
Canadian Unity right across Canada - 
our screens. We speak about ideas - 
their importance - could we not on 
our screens implant the idea that 
Canada is great and that we are 
proud to be Canadian? 

At least it would be something 
positive to help reverse the in- 


sidious, infectuous, cancerous trend 
that is eating away at the very 
fibre of our nation. eo 


plumber who charged us $12 while 
his man ate lunch. Coffee breaks 
we have to pay for, but lunch isa 
bit much. 


When you need expert help - get 
it. Roofs require special inspec- 
tions. From time to time audit- 
oria ceilings should be checked, 
particularly if they are old plas- 
tered ceilings. 


The day to day cleaning of your 
theatre is done either by a janitor 
service or in some cases by your 
own staff. Of necessity this work 
is carried out after midnight or 
in the early hours of the morning 
and sometimes weeks will go by 
without any of the cleaners seeing 
the manager, and getting a personal 
word of either direction or praise. 
From time to time revise your 
schedule so that you can pay a 
visit to the theatre while cleaning 
is in progress. You will find these 
visits revealing, and without a doubt 
the encouragement you can pass on 
to these people whose job is a lone- 
some one will produce good results. 


In fact with all your staff it is 
well to remember the following 
words in their order of importance. 


6 — “Il admit, | made a mistake’’ 
5 — “You did a good job” 

4 -- ‘What is your opinion” 

3 — “If you please”’ 

2 — “Thank you” 

1 ae "We" 


Least important — ‘‘I” & 


-RUSS MOFFAT 
SPEAKS OUT ON— 


“ENERGY CONSERVATION” 


We want to offer a few tips which 
you can sort out and use to best 
advantage in your particular situa- 
tion realizing your theatre could be 
heated by oil, gas or electricity. 


With bombardment from the news 
media on this subject, you are un- 
doubtedly taking care in theatre 
energy conservation - this is normal 
routine bearing in mind not to dis- 
comfort our patrons. 


Many things affect energy conserva- 
tion and heating problems: geo- 
graphy. . . changes in weather temp- 
erature... weather forecasts. . . an- 
ticipated size of crowd... building 
locale. . . etc. 


The difficult situation is where you 
have stores and/or apartments rent- 
ed and maybe your theatre runs only 
in the evening; this takes diplomacy. . 
a reduction of heat level as much as 
possible. . . investigation into supple- 
mentary heating by means of thermo-. 
statically controlled electric fan 
heaters. 


Entrance lobbies that open directly 
to street are best maintained heat- 
wise if your second set of entrance 
doors is kept ciosed. Ropes are 
handy to direct patrons toward your 
entry door(s). Remember that even 
one door kept open permits much 
heat. loss. 


Depending on size of crowd and out- 
side temperature turn down your 
heating as-early in the evening as 
possible. 


Depending on weather forecast and 


anticipated crowd size for your show 
next day, maintain your heat level as 
low as possible overnight; turn up 
your system the next day as late as 
possible but to suit your particular 


heating system recovery time. 


During the day at times when you 
are in your office, use an electric 
heater, if necessary. 


Smoke exhaust fans if turned off 
when not needed will save heat. 


Check for drafty areas — weather 
stripping on exit doors and astragals 
:.. Caulking at windows and door- 
way openings... hatches to roof 
space... etc. 


Make sure your boiler room has 
sufficient fresh air intake so burner 


"system is not starved for oxygen and 


can burn efficiently. 


Try the psychology gag - consider 
using amber or red lamps as audi- 
torium lighting to give a warm 
appearance (versus ‘‘cool’’ blues and 
greens which are ideal for summer 
operation). 


We hope you can apply some of our 
suggestions to your situation - thank 
you for your co-operation in the 


_past and your efforts toward eco- 


nomical theatre operation... we 
help. ourselves and we help our 
country. Contact me if you wish the 
help of this Department. 


(ED. NOTE: We are fully aware that you have already received the above excellent 
article in bulletin form from Russ Moffatt. However, the subject of Energy Conserva- 
tion is so vital to all of us these days, the family, business and commerce, all levels 
of government, etc., it hears repeating for emphasis, to make sure the message gets 


across. 


It is suggested the article provides material for a news story for the local media on 
your co-operation with the government's request to CONSERVE ENE RGY!) 


is 


NS 


~ CONSERVE 


CHILDREN’S SHOWS 


by Lou Lobb 
B.C. District Manager 


Sorry for the tardiness of my answer 
to your very kind letter, requesting 
an article on Children’s Shows. 


Things have been so hectic I’ve been 
like the proverbial one-armed paper 
hanger. However everything has 
settled into a routine now, at least 
as routine as anything can get in this 
wonderful business. 


One of the things | miss the most as 
a district manager is the ‘feel’ of the 


‘person to person action that went on 


when business boomed! Dusk to 
Dawn drive-in shows. .. the results 
at the box office that you knew 
could be at least partially attributed 
to some special effort you had made 

competing in and sometimes 
winning contests and prize money. .. 
but most of all | miss the kids. 


Kid's Matinees can be great revenue 
providers not only today but on into 
those tomorrows we all depend on. 
Stimulating interest in movies today 
amongst youngsters is like money in 
the bank tomorrow. Experimenta- 
tion and change proved to me that to 
make the children’s matinee concept 
successful, you have to approach it 
with definite goals and plans. These 
were things that ultimately formed 
the basis of my approach: 


1. Choose produce carefully. Chil- 
dren today want action and intelli- 
gence. They are very well informed 
and can sniff out the good ones the 
same as adults. 


There are only so many Disneys et 
al, so it’s the other weeks that count. 


2. Be-consistent. Parents and chil- 


~ dren soon learn which theatres are 


devoting playing time to children’s 
matinees. 


3. Select and develop a vehicle 
that will help maintain attendance. 
Things that proved highly success- 
ful for me were Cinebucks, Birthday 
Club, and various games, contests, 
etc. that we ran week after week. 
This was also where the fun and 
excitement was. 


Normally, Jim, this is one area that 
still gets me excited and as a matter 
of fact, discussions are underway at 
present with Shakey’s Pizza Parlour 
principals here, and if all goes well, 
we could be tied up with them and 
their 30,000 strong Lower Mainland 
Birthday Club. Will keep you posted. 
Hope that this resume is basically 
what you're after. If you want 
‘notes’ from time to time, I'll give 
it a whirl, but you can let me know. 


Best regards. € 


Personal appearance of star Christopher Plummer and his charming wife helped 
launch the opening of the Canadian feature film attraction THE PYX at 
Sebastian Lopez’ Four Seasons Sheraton Cinemas. A beaming Sebastian is shown to 
Mrs. Plummer’s left, the happy distributor of THE PYX, Orval Fruitman of Cinepix, 
is on Christopher Plummer’s right: : 


THE PYX was produced in Montreal by» Maxine Samuels and deals with a gum 
chewing detective, ably played by Christopher Plummer, who probes the death of a 

call girl to determine-whether it was a murder or suicide, and finds devil worshippers. 
Attraction played to a holdover eight weeks business. 


CINEMA, WESTMOUNT SQUARE 
MONTREAL USHER CYCLES 
9.385 MILES! 


Paul Tattersall, handsome (and obvi- 
ously very fit and healthy! ); an 
usher at The Cinema Westmount 
_ Square in Montreal, likes to cycle. 
A feature article 
~ Star pays recognition to this unusual 
fact in an eight column giving details 
of his exploit. 


In 1972, he cycled from Montreal to 
Vancouver. This. year for an encore, 
he.cycled from Newfoundland to 
Vietoria and Chicago - a-distance of 
9385 miles. A student. at Dawson 
College, he started his formidable 
trip on June 25th, returning Au- 
gust 25th, in time to register. ( We 
wonder when does he usher? ). With 
1634 miles behind him (Newfound- 
Jand to Montreal) the major portion 
of the trip. took 19 days from 


Montreal to Vancouver. 
eer 


He claims Victoria as one of his 
favorite spots, along with the Rockies, 
including Canada’s highest peak , 
Mount Robson. “’ | had some skiing 
practice there, ‘’ said this Quebec 
ski team member. “ Did a bit of 
mountain climbing, too.’’ He found 
that cycling had kept him in excel- 
lent’ condition for these arduous 
sports. We bet! 


- After ferrying to Washington state 
from Victoria he carried on to San 
Francisco where he continued cy- 
cling, finding the hills a bit of a bind. 


Then on to Reno where he tried his 


hand at gambling only to have his 
chances ruined by a policeman who 
informed him the gambling age was 
21. At all events he still left with a 
profit of $15.00. | 


-On a bicycle heading from Reno to 
Salt Lake City. Very hot and dry,. 
Paul reported he is still drinking wa- 
ter like mad. In Yellowstone Nation- 
al Park he came face to face with a 
bear who appeared to object to being 
photographed - he charged. ‘I didn’t 
know what to do so | froze,”’ reports 
Paul, then continued, “He stopped 
dead and: after about a minute he 
retreated - | was pretty scared and 
dashed away on my bike; for the 
next three miles | was just shaking.”’ 


At Lake Louise he met another bear, 
a grizzly which tore his bags apart , 
though fortunately after he had left 
his campsite. However, the marauder 
took off with 12 hotdogs Paul had 
planned to eat for his dinner. 


In South Dakota he hit the Bad 
Lands where he heard his first coyote 
baying at the moon. Chicago he 
avoided as ‘‘not an ideal place to 
ride a bike by yourself.” From 


Chicago he took a bus to Toronto » 


and from there to Montreal. 


Looking back on his marathon ride 
he remembers he first became inter- 
ested in this sort of trip through 
friends who discussed their proposed 
-cross-Canada jaunt with him. The 


in the Montreal . 


friends went but they started Paul 
reading, books about cycling. He 
boughts;a bicycle and decided to 
actually do it after travelling West 
by train with his mother. 


“What really.hit me was the Rockies 
because | like skiing and mountain 
climbing.” Everyone thought he was’ 
joking when he_ told his relatives 
and friends in British Columbia that 
he would come back to visit them 
the next year on his bicycle. His 
mother was worried last year when 


he eventually took off but now she- 


is resigned to his wanderlust. Some- 
times, he finds the travelling lonely. 
‘It's good to take a radio along on 
a trip like this. But it’s a cheap way 
to see North America and have time 
to take it all in.”” This trip cost him 
$170.00, a fact he attributes to the 
people along the way who were 
generous enough to feed him and 
let him camp in parks and on camp- 
sites free of charge. Some 14 pounds 
lighter he is now preparing for pre- 
season training before he starts skiing 
in the Laurentians. 


(Ed. Note: A coloured photo accom- 
panied the article, but regrettably 
colour will not reproduce inWHAT'S 
NEW. You'll have to take our word 


for it - Paul is, indeed, handsome 
@ 


and fit.) 


NEW PLANS UNVEILED FOR 
F. P. EDMONTON COMPLEX. 


Recently reported in the December 
issue of Box Office were new plans 
for the Capitol Square complex in 
Edmonton. Plans for this project 
were first disclosed in April of last 
year but a start on construction was 
delayed when the developers decided 
to revamp the design of a 20-story 
building. The edifice will occupy the 
east of 101 st. Street on Jasper Ave- 
nue, which formerly was filled by 
the Agency Building, the Monarch 


Building and the Capitol Theatre. 


At a press conference with President 
David Mooney of Famous Players 
real estate division were Gordon 


Horne, vice-president, and Don 
Menzies, district manager. The 
change in the project was the 


announcement that the number of. 


theatres originally charted would be 
doubled - from two to four. Seating 
Capacities of the auditoriums will 
range from 250-500. 


Horner says that Famous Players 
“fully endorses’’ the underground 
‘“‘pedway”’ system and, on this level, 
Capitol Square will have a retail 
complex. There will be a second 
retail floor above ground. 


The pedway network will have to be 
extended down Jasper Avenue to 
meet with the new building. 


Capitol Square will have the distinc- 
tion of being the first major cons- 
truction to be connected with 
Edmonton's proposed rapid transit 
system. There also will be four 
underground parking levels to supply 
parking for the 20 floors. 


Anyone who knows Gerry Dillon 
at all, who knows the quietly attrac- 
tive and somewhat shy wife and 
mother Jean, is aware of their 
tremendous support and _ interest 
in their three sons selected careers 
in hockey, Wayne, 18, Brian, 17 
and Gary 14. (Before your reporter 
winds up in a mess of trouble with 
Dad Dillon winding up in a similar 
jackpot, let’s not overlook yet ano- 
ther important and sportsminded 
member of the family, 12 year old 
daughter, Tracy. More on her later.) 


Main thrust-of this warming family 
story is directed to eldest son, 
Wayne, who last Fall signed.a three 
year, 
Toronto Toros of the World Hockey 
Association - the big time, no less ! 
Which accounts for the happy proud 
expressions on the faces of Gerry 
and Jean, above, looking over the 
left shoulder of Wayne as he signs 
his important contract. 


One of the top scorers for the 
Memorial Trophy winning Toronto 
Marlboroughs, in his first year he 
scored 14 goals and 60 assists in 
56 games. In his :second season, 
1972 - 1973, he lead the team in 
scoring with 47 goals and 60 assists 
when he centred the exciting line 
with Mark Howe (of the well known 
Gordie Howe family) and Glenn 
Goldup. Mark Howe, along with 
brother Marty, was later drafted 


and signed up with the Houston 


Aeros. 


The NHL can’t accuse the WHA of: 
raiding - if there was any raiding it 
was done by Wayne, who, still with 


two .years of junior eligibility, took - 


the initiative and approached boss- 
men President Johnny Bassett and 
General Manager Buck Houle of the 
Toronto Toros. It paid off, they 
were: delighted to sign him up to 
the lucrative contract. 


A close knit family, one of the 
written conditions of the contract 
is. that he lives swith his family. 
He is guaranteed to play hockey in- 
Toronto while continuing his educa- 
tion at Wexford Collegiate. This 
creates a what might well be for 
most people the impossibly deman- 
ding dual role of student and adult 
hockey player who must produce. 
What is unusual is the dedicated and 
mature manner in which Wayne, 
manages to do this - hockey every 
morning with his peers, profession- 
als, many twice his age, then a mad 
dash to become the student. As 
reported recently in’ the Toronto 
Star, one weekend you may find 
him playing hockey in Los Angeles 
or Houston - other you'll find him 
at a teenage (he probably hates that 
word! ) party with his student peers. 
This creates some baffling situations 
for the Toros, GM Buck Houle. 
Late for a team bus during the 


Mooney said, ‘’ In addition to the 
theatre, we expect to attract fine 
restaurants and shops to the retail 
area, providing a diversified package 
of services. With the amenities, we 
feel the 14 floors of office spaces 
will be the most attractive in. the 
oy 


According to Horner the growth 
pattern shown by Edmonton (an 


average of 16.5 per cent) was a. 


determining factor in Famous Players 
decision to construct the tower in 
that city. ® 


THIRTEEN ONTARIO THEATRES 
THIRTY CHRISTMAS PARTY 
RENTALS 


Vice-President Les Mitchell, and 
District Manager Alan Bell, with 
minor reservations are most 
enthusiastic about the results of 
excellent selling jobs done by thir- 
teen of the thirty five Ontario 
houses, including Toronto. 


One would have to agree that thirty 


no-cut contract with the — 


Sitting pretty is the star hockey player, Wayne Dillon, son of T.C.L.’s Jean and Gerry 


Dillon seen above looking over his left shoulder as he signs his important contract 
with the Toronto Toros of the World Hockey Association. He signed a lucrative 
three-year, no-cut contract in August of last year and is already, in the short space 
of time, being touted for Rookie of the’ Year Awards. 


GM Buck Houle, President Johnny Bassett, with Wayne’s lawyer Ron Robertson in 


, the centre background, look on approvin 


27 
Ls 


exhibition schedule Buck Houle 
could only shake’ his head 
at Wayne's legitimate explanation 


- that he had had to serve a detention. 


Other contradictions are also appar- 
ent in many ways. During one 
bone-grinding continental trip from 
one game to another within a 48 
hour period he worked on a history 
assignment. 


In an in-depth interview by Toronto 


“Star sportswriter Jim Kernaghan- 


last November, Wayne is quoted as 
saying ‘’ At times it’s hard to 
believe all this is happening to me. 
But | don’t think my life has 
changed all that much. My friends 


‘treat me the same way, my parents 
still get mad at me at times, things © 


like that are unchanged.’’ The rest 


of the Toros rib him good-naturedly. 


He is still slightly in awe of their 
company and marvels that the very 
people he’s facing on the ice now - 
Ralph Backstrom, Gordie Howe, 
J.C. Tremblay - all fill the pages 
of his scrapbook at home. 
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Everything seems ‘so sudden, 


he reflected. ‘“ Here | am actually | 


playing against these guys - meeting 
Gordie Howe. It was a big decision 
to turn pro and there were a lot of 
sleepless nights over it. | can’t 
understand now why the decision 
was so difficult. “”” 


The future looks glowing bright for 
Wayne, and what.a future. It looks 
bright for the entire family for that 
matter with the promising high 
calibre hockey talents of brother 
Brian, who now plays for the Marlie. 
Juniors and young Gary, a Marl- 
borough midget. All three play 


rentals by thirteen managers for a 
total of over $5,500.00 is a figure 
anyone can be enthusiastic about, 
particularly as it was produced du- 
ring non operating hours. 


This figures does pose a reservation 
and makes one wonder what exciting 
figure might have been reached if all 
theatres had been equally successful 
on Christmas Theatre Party Rentals. 


gly. : hi 


centre. As Wayne says, ‘‘I’d love to 
play pro with them as.a line. | go 
to their games, of course, and both 
are great players. We could have 
Gary at Centre and Brian and | could 
switch to the wings.’’ © 


Stranger things have happened. - 
look at the Howe’s. Can you imagine 
it though, goal by Dillon, assisted by 
Dillon and Dillon. 


So much for Wayne and his brothers. 
As for daughter Tracy, she is deeply 
involved with sports also, account- 
ably hockey, which she practices in 


- the basement we are told. However, 


her interests run to track and field, 
volleyball, and basketball. 


With all these activities going on no 
wonder there are times hard driving 
Gerry looks a little weary! Never- 
theless, it is easy to believe family- 
man Gerry when he quietly states 
it has alf been so worthwhile from 
the standpoint of, and this is the 
key word, “’ the family ‘. All one 
has to do to believe this is to reflect 
briefly on the incredible number of 
hours spent over the years driving 


the family to and from hockey | 


practices, frequently very early in 
the morning in order. to secure ice 
time, the time spent during these 
formative years providing vital en- 
couragement at games, praise for 
winning, support and consolation 
on losing, etc. To paraphrase a 
somewhat overworked religious cli- 
che, “’ the family that plays toge 
ther, stays together. °’ ® 


NEW SECRETARY — 


Pity the poor sales manager in 


Chicago, who hired a new secretary . 


the day before he had to leave on 2 
sudden trip to New York. 
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in Milwaukee, Wisconsin "’, he told 
her “’ and make it clear | won’t be 
able to keep our appointment this 
Wednesday”’. 


He returned to work Monday to 
discover a carbon of the letter 
addressed: ‘Alice Chalmers’’.’’ Dear 
Alice: | have been called to New 


York suddenly and won't be able ° 


au 


to keep our date.... 


Immediately he sent a wire to the 
Milwaukee Company asking them 
to disregard the letter. 


“Too late,’ read the reply, ‘‘It’s 


been on our bulletin’ board for 
three days”. 
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Drop a note to Allis Chalmers - 


FAMOUS PLAYERS MEN HONOURED AT RECENT 
“PIONEER OF THE YEAR” ANNUAL AWARD BANQUET 


JOHN FERGUSON, recently retired Winnipeg District Manager, is still in the 
news along with T.C.L.’s Gerry Dillon and John Heggie of the Head Office, 
all of whom received ancillary Awards at the 1973 Canadian Picture 
Pioneers Annual “PIONEER OF THE YEAR” Award Dinner held recently 
at Toronto's Hyatt Regency Hotel in Toronto. 


1970 ‘Pioneer of the Year’, and Past President of the Winnipeg- 
Saskatchewan Motion Picture Pioneers Branch, Dave Rothstein is shown 
above right presenting the Special Award to John Ferguson, left, and 


for his devotion to the welfare, success, and objectives f the Canadian 


Picture Pioneers.” 


GERRY DILLON of Theatre Confections Ltd., upper right, was honoured 
for his untiring efforts in support of the Annual Pioneer Golf Tournament, 
the Awards Dinner, and indeed, many other functions. He is famous 
(no pun intended! ) for his booty bags, prizes, and gifts, from suppliers 
which have made such an outstanding contribution to the success of 
every event. 


JOHN HEGGIE, ever ebullient elder statesman of booking at the Head 
Office lower right, received a scroll marking the happy occasion of his 
50 years service to the Industry. 


The Canadian Picture Pioneers is an organization of people in the motion 
picture business whose work is devoted to the less fortunate in the 
industry. és 


One of the hightlights of the Alberta Regional Meeting was the presentation of Bonus 
Awards to Rolphe Reinhardt (upper photo) by Don Menzies Vice-President Doug 
Gow, second from the right, with Head Office Vice-President Byrne McNamara an 
interested onlooker, right. Larry Becker was the second recipient of a Bonus Award 
(lower photo) with Doug Gow making the presentation on the left, Larry Becker, 
Palace, Calgary, and distributor friend Blaine Covert of Warner Bros. 


Rolphe received his award for an outstanding campaign including an HAWAIIAN 
‘* all-expense “’ TRIP FOR TWO to promote his Edmonton Parkland Drive-in Twins, 
reported elsewhere in this issue of WHAT’S NEW. Larry Becker’s Award was made 
for unusual extra effort on behalf of Warner’s FIVE FINGERS OF DEATH. 


THE JOYS OF BEING AN EDITOR diecisn't. Webcam. Bo 


‘Hoan 
Getting out this paper is no picnic. °”" stuff 


Looking like some prehistoric monster this huge “cat”, the last customer for the 54 
year old Strand Theatre in downtown Vancouver, bursts through the walls in 
demolition paving the way for the multi-million dollar Vancouver Centre Business- 
shopping complex. On completion the development will include another elegant 
Famous Players Dual Auditorium Cinema to be situated on the second level. 


FAMOUS PLAYERS THEATRE PANEL 
LAUNCHED ON ITS FOURTH YEAR 


Manager Fraser Lawson of the T.C. Centre, second from the right, presents 
Famous Players bursaries to the incoming Toronto executive of the 1973-74 
Miss Famous Players Theatre Panel. Far right is President Susan Spicer from 
Branksome Hall, on the left, Jennifer Simpson, Secretary, from Sir Wilfrid 


Laurier, and trene Wielgosz, Loretta Abbey, elected Treasurer. 


The Miss Famous Players Theatre 
Panel in Toronto gets off to another 
excellent year, its fourth, with the 
election of the executive committee 
shown receiving their Famous 
Players bursaries from Manager 
Fraser Lawson of The Cinema, T.D. 
Centre. 


Elected President this year is Susan 
Spicer. of Branksome Hall, Irene 
Wielgosz, Loretta Abbey, appointed 
treasurer, Jennifer Simpson 
Sir Wilfird Laurier. 


This year’s membership totals 110 
so far and as part of this year’s 
opening activities the girls toured 
the T.D. Centre’s 55th floor, then 
adjourned to a delicious buffet in 
the Oompa-Pa-Room for the pre- 
sentation of the cheques to the 
executive. The elected president 
receives $100. from Famous Players 


secretary and treasurer each receive 
$25. 


The theatre panel meets every 3rd 
Saturday morning during the school 
year at 9:30 a.m. over coffee and 
donuts, then they screen a selected 


butions, we don’t appreciate true 
genious, if we do, the paper is filled 
with junk! 


movie ahead of its regular engage- 


ment.’ This is followed by their 
business meeting and guest speaker. 


For a renewal of faith tm young © 


people, after so much negative pub- 


LETHBRIDGE CHAMBER OF 
COMMERCE HONOURS LONG 
TIME FRIEND A.W. “SHACK” 
SHACKLEFORD - in well deserved 
tribute to affectionately known as 
“Shack’’ Shackleford, the Lethbridge 
Chamber of Commerce recently pre- 
sented him with a life Membership. 
He received the Award at their 
annual banquet. 


A long time friend and partner of 
Famous Players, he was at one time 
an alderman, Mayor of Lethbridge, 
Chairman of the Community Chest 
(now the United Way) as well as 
President of the Chamber. He has 
also made an outstanding contribu- 
tion to the Lethbridge Exhibition 
as a member of the Agricultural 
Hall of Fame. 


His award’ reads: “ THE 
LETHBRIDGE CHAMBER OF 
COMMERCE is pleased to confer 
on A.W. Shackleford a Life Member- 
ship dated this day, the 3rd., of 
October 1973, in grateful recogni- 
tion of long and distinguished ser- 
vice to this organization and to the 
City of Lethbridge and District, for 
never failing interest in the welfare 
of this Board and in the civic and 
the community welfare of this city.” 


licity on them on the drug and—Maintenance and Purchasing Depart- 


drinking scene etc. a visit to one of 
the panel meetings is highly recom- 


mended. One cannot help but find — 


these beautiful, intelligent young 
adults, with their genuine concern 
for others, their enthusiasm, their 
support of worthwhile activities, 
their enquiring minds, a most re- 
freshing experience. 


eoeoeo 
THE BRIGHTER SIDE 


The best supervisor is the one who has 
sense enough to pick the right people — 
and the self restraint not to meddle 
while they do their job. 


* * * 


Everytime a man introduces a new idea 
he finds ten men who thought of it 
before he did. But they only thought 
of it. 


’ 


Now, like it or not, someone will 


say we swiped this from some other 


If we print jokes, people will say 
we are silly; if we don’t, they say 
we are too serious. If we clip things 
from other papers, we are too lazy 

to write it down ourselves; and if 


page 4 


If we stick close to the job all day, 
we ought to be hunting up news: 
if we do go out and try to hustle, 
we ought to be on the job inthe 
office. If we don’t print contri- 


paper. 

If we make a change in a fellow’s 

write-up, we are too Critical; _ if WE DID!!! 

we don’t, we are asleep! @ 


ment, Chief Russ Moffatt has 
announced the appointment of Bel- 
gium born Hubert Laureyssens as 
assistant. Emigrating to Canada at 
the tender age of two months, 
Hubert secured his elementary edu- 
cation in Pickering and Dunbarton 
High School. He attended the Uni- 
versity of Toronto School of Archi- 
tecture for two years then joined 
the well known stationery and office 
supply house of Grand and Toy in 
Toronto in the planning department. 


Leaving Grand and Toy he joined 
Canadian Seating as a draftsman 
eventually becoming Installation 
Manager. Later he put in a stint 
with well known landscape architect 
J. Austin Floyd as architectural 
technician before joining Famous 
Players last year. 


Hubert has a number of interesting 
hobbies including coin and stamp 
collecting, gardening (he owns a 
farm), and dogs, especially Irish 
Setters. He proudly reports his 
membership in the Irish Setters Club 
of Canada, and the Canadian Kennel 
Club. 


When one attempts to record 
the events of more than eight de- 
cades a line from Shakespeare’s 
play Hamlet comes to mind: ‘’There 
is a divinity that shapes our ends, 
rough-hew them ‘though we may.” 
This quotation seems applicable to 
some of the coincidences which 
appear to crop up from time to time 
in the paragraphs which are to 
follow. 

According to information 
received from a reliable source, | 
was born in Toronto on the first 
day of January 1891. The home of 
my parents at that time was on 
Chestnut Street near Queen Street 
and opposite Osgoode Hall. Shortly 
thereafter my parents moved to a 
house on Richmond Street next 
door to the old Holy Blossom 
Synagogue, where my father was 
employed as a lay reader and gen- 
eral factotum in that small Jewish 
community. My first recollection 
of Toronto was being awakened by 
my father in the middle of a wintry 
night to see: “‘red snow’, which 
was caused by the reflection of a 
big fire. This was the fire in the 
Globe Newspaper _ building at 
Melinda and Yonge Street and which 
occured in January 1894 — | was 
three years old then. 

In 1896, Holy Blossom 
Synagogue moved to a new building 
on Bond Street and we moved with 
it to an adjacent new home. The 
old building on Richmond Street 
was demolished and eventually be- 
came ‘‘SHEA’S Victoria Street 
Theatre’, home of big time vaude- 
ville. 

When we-took up-our- abode on 
Bond Street | was enrolled in 
Victoria Street school, a short block 
away from where we lived. Here 
my two closest friends were Luigi 
Romanelli who became the well 
known orchestra leader of the Allen 
Theatre, subsequently the Tivoli, 
and Jack Arthur who also became 
well known not only as an orchestra 
leader but also as a producer of 
stage presentations for Famous 
Players Theatres — in fact he earned 
the name of ‘’Mr. Showbusiness”’ 
in Toronto. This school was even- 
tually demolished to make way for 
277 Victoria Street, which was the 
long time home of many of the 
motion picture distributors. 


‘ As time went by our little home 
on Bond Street was too small for 
our family so while my _ father 
maintained his connection with 
Holy Blossom, we moved up north 
of Bloor Street to a section known 
as the ‘Annex’. Our house on Bond 
Street was eventually demolished 
and became part of the site of the 
Paramount Pictures building. 

By the time | was nineteen years 
old | had completed junior and 
-high school and had two years at 
the University of Toronto where 
| became what is known today as a 
“‘drop-out’’. Being somewhat math- 
ematically inclined | was able to 
secure employment in the City 
of Toronto, where | became an 
estimator on the Construction Costs 
of various civic projects. This, while 
being very interesting work, did 
not seem to present any future 
prospects so | decided to look 
elsewhere. At that time the motion 
picture business had started to 
develop and the Allen family started 
to become prominent in that field. 
Through my friendship with the 
late Herb Allen | got a job in 
their film exchange working in the 
shipping room by day and accom- 
panying one of their salesmen, 
calling on theatres in the evening. 
| also helped in the booking 


REMINISCENSES AND 
RECOLLECTION OF 


A“RETIREE” 


BEN GELDSALER 


department and checked pictures 
which played on percentage. It was 
an apprenticeship in the various 
phases of the motion picture 
business of those days. But those 
were also the war years and it 
was inevitable that being young, 
single and healthy my thoughts 
turned to joining up and accordingly 
| + enlisted in the University of 
Toronto Training Corps, transferred 
to the Canadian Engineers and 
trained to do what | could to help 
make the world safe for democracy. 
Some of my training period was 
spent in Amherst Nova _ Scotia, 
where | had become friendly with 
the local theatre manager. While 
visiting with him one day, he intro- 
duced me to a beautiful and charm- 
ing young lady, who was performing 
in his theatre that day. The com- 
pany that she was with left that 
night for Boston and a few weeks 
later our unit left for England. 
Little did | know at that time that 
our meeting would turn out to be 
another of those incidents which 
would affect my future life. 


| returned home from overseas 
in early 1919 and immediately went 
back to work with the Allen or- 
ganization in their film distribution 
department. One of the develop- 
ments in the motion picture industry 
during the post war period was the 
production of expensive ‘‘Super Spe- 
cials’’ which were not included in 
the distributors’ regular programs. 
These were sold to exhibitors on 
percentage terms and were presented 
in their theatres as roadshows, which 
meant advanced admission prices, 


from the prevailing 25 ¢ to 50 ¢." 


My particular job was to travel with 
the picture from theatre to theatre, 
check the box office receipts, collect 
our share, which could be anything 
from 50 percent to as much as 70 
percent and remit it to Toronto. 
This took me across Ontario, cover- 
ingevery theatre which was con- 
sidered important at that time, thus 
making me familiar with, and inter- 
ested in, the Exhibition end of the 
motion picture business. 


These road shows continued for 
several months throughout the year 
(1919) and then the supply diminish- 
ed. | continued in the distribution 
department, but this time as a film 
salesman, calling on theatres in and 
around Toronto. While this gave me 
valuable experience it was not my 
“cup of tea’’ and besides | kept 
thinking of that young lady | had 
met in Amherst Nova Scotia, with 
whom | had been exchanging letters 
from time to time and whom | had 
visited at her home in New York, 
leading to our becoming engaged to 
be married. | now felt that | should 
be building something for the future 
and had in mind my experience in 
the theatre end of the business. It 
was at this time that the Allen’s had 
become quite active in establishing 
their theatre chain and | asked to be 
transferred to one of their theatres 
to learn management. 


| was sent to their new Allen’s 
Danforth Theatre (Danforth and 
Broadview Ave.) where | was started 
out as assistant manager. My first 
job being to sweep the sidewalk in 


‘front of the theatre, put up posters, 


and check the cashier. |! worked 
under an excellent manager, Herb 
Jennings who was a great showman 
and not reluctant about teaching a 
newcomer. | then spent some time 
as assistant at the old Beaver Theatre 
in west Toronto. By now the Allen's 
had embarked on a building program 
in Toronto and had opened a new 


theatre on the south side of Bloor 
Street near Bathurst. After a short 
term as assistant in this beautiful 
theatre | became a full fledged mana- 
ger, .and needless to say | was proud 
of my promotion. |! now worked 
under the direction of the general 
manager, Ben Cronk, who was an 
excellent showman and also a fine 
gentlemen. 


As the theatres operated evenings 
only (except Saturday) | had free 
time during the day, which | usually 
spent around the head office, and 
gradually assisted Herb Allen who 
handled the bookings for all of the 
Allen Theatres across Canada. Dur- 
ing this time the Allen expansion in 
Toronto went on, the next theatre 
to near completion was the Parkdale 
which was the first of a number of 
palatial theatres seating from 1,000 
to 1,200 and strategically placed 
throughout the city: College and 
Davenport, St. Clair near Dufferin 
and Beach at the East End of Queen 
Street. 


| was appointed manager of the 
new Parkdale Theatre and | shall 
never forget the thrill of opening a 
brand new theatre. Opening day 
was on Easter Monday 1920, which 
was a partial holiday and amid the 
excitement of the occassion it sud- 
denly dawned on someone(?) that 
the license to operate a theatre had 
not been procured - the City Hall 
was closed for the day, but because 
of my personal acquaintance with 


one of the municipal officials, | was. 


able to secure a special permit - this 
made me feel very important, es- 
pecially with all the top brass being 
around. 


Allen’s Parkdale Theatre was a 
deluxe theatre in every sense of the 
word. It was situated at the corner 
of Queen Street and Triller Avenue 
in a neighborhood which could be 
characterized as upper middle class. 
The exterior was very attractive with 
a terrace on the Queen Street Side, 
in the centre of which there was an 
ornamental fountain which was de- 
dicated in honour of those employ- 
ees of the Allen Companies who had 
served in the Great War of 1914— 
1918. The Triller Avenue side was 
landscaped with a lawn, flower beds 
and climbing ivy on the wall. The 


interior was also detuxe, with ladies © 


and gentlemen’s lounges and a gen- 
eral lounge in the foyer. The elec- 
tric fireplace with’ its mantle-shelf 
made it quite cosy. 


The operating policy of the 
theatre was second run in the city 
with a choice of product from all 
the major distributors, two or three 
changes per week depending on the 
box office value of the attraction. 
Programmes consisted of a news 
reel, one or two reel comedy and 
the feature picture. As these were 
the silent:days, amusical accompani- 
ment was required, which was pro- 
vided by a piano at the Saturday 
and holiday matinees and a five 
piece orchestra consisting of violin 
piano, cello, bass and percussion 
at the evening performances. A 
music cue-sheet accompanied each 
feature picture, making it essential 
that the orchestra leader (either the 
piano or violin) have a good library 
of both classical and modern music 


- with the necessary orchestral arran- 


gements. The other house staff con- 
sisted of an assistant manager (in the 
case of the Parkdale he came from 
the downtown Allen Theatre - later 
the Tivoli) cashier, doorman-janitor, 
ushers and cleaning staff. We were 
fortunate in getting our ushers from 
the neighboring Parkdale Collegiate 
which gave us some excellent local 
contacts. 7 
Continued on Back Page 


FROMTHE “DOODLE” SHEET OF 
MURRAY LYNCH 


“We recently came across an interest- 
ing concept about ideas. We can’t tell 
you who originated this concept, but 
it's worth passing on. 


If you have a dollar and | have a 
dollar, and we exchange our money 
we both end up with just a dollar 
each. However, if you have an idea 
and | have an idea, and we exchange 
our ideas, then you end up with two 
ideas and | have the same. Think 
about it! 


Mr. Leslie E. Mitchell 
Vice President 
Famous Players Limited 


Dear Mr. Mitchell: 


Although | told you in person, 
! would like to put in writing the 
sense of appreciation we feel for 
the help the Famous _ Players 
Limited staff of Theatre 1 and 
Theatre 11 extended to us [ast 
week. 

Mr. Lopez, Ted the projectionist 
and one other gentleman whose 
name | do not remember were 
extremely helpful in, what to us 
were, moments of crisis. 

In my many years of putting 
on presentations for clients | 
cannot recall a mote cooperative 
and friendly group than the staff of 
Theatre 1 and Theatre 17 at the 
Four Seasons-Sheraton Hotel. 

On behalf of the Communica- 


tion Design Center of BBDO and — 


our client 1TT Sheraton Corpora- 
tion of America, | want to thank 
all of you, and that means you too, 
Mr. Mitchell, for making a difficult 
job easier. 

The successful operation of our 
equipment called for demands on 
your Theatre 11 to which it had 
not been previously exposed. The 
presentation was a great success 
and was most important to our 
client. i 

Edward A. Falasca 
Vice-President - Director 
Communication Design Center 
Batten, Barton, Durstine 

& Osbom New York 


York Theatre, 

Montreal, Quebec 

Att: Jean Paul A.F. Seguin, 
Manager 


Dear Mr. Seguin: 


Thank you for the return of my 
cheque book and the cheque for 
$36.48. Your action has reassured 
my warm feelings towards Montreal 
and towards Canadians in general. 


Thank you again for the return 
of the cheque and cheque book 
and | can guarantee that the next 
time | am in Montreal, | will stop 


‘by. 


Wayne C. Stevenson 

Marketing Manager, 

United Detector Technology, Inc. 
Santa Monica, California 


* Dear Jim: 


This letter as to why | became 
involved in promotions may help 
someone else. 

To start this off by saying | 
don’t like the extra money would 
be foolish however | must admit to 
it being my secondary reason for 
shooting for bonus awards. 

My theme is “Staff Involvement” 
and although this may sound to 
some people like a minor reason 
it is really my main thought going 
into a promotion. 

As you will remember from 
promotion books submitted 1, in- 
cluded a number of pictures of my 
staff, all designed to encourage 
extra effort on the part of all 
concerned. 

It is most gratifying when 
customers express interest in pro- 
motions and efforts. Just recently 
one of my ushers was working the 
door for a short period and came 
up to me and told me that a lady 
and gentleman had just come into 
the theatre, and on seeing the 
specially decorated lobby the lady 
remarked “My god they are at it 
again”’, which only goes to prove 


that previous promotions had been 
noticed by this couple. 


These promotions have served 
me well (not forgetting the 
company) as staff through involve- 
ment are always in a super tuned 
mental state. To illustrate this 
point | refer back to my run of 
The Godfather when | hired four 


* os 
extra ushers and six extra candy 


girls and at the end of the first 
week / was actually requested by 
my staff to get rid of them as 
they could do the job for me 
better by themselves... and they 
did. 

To boil this letter down to a few 
fine points | think this short 
explanation would be best, Involve 
your staff... the boxoffice will 
build automatically . staff 
interest in the business will 
noticably improve . . . customer 
interest in what you are doing will 
continue after as they will stick 
their heads in the door to see 
what you’re doing this week... the 
awards which are a medal for both 
you and your staff will also come 
and they will be just as proud of 
them as you will. 


Mike Wells 
Bramalea City Centre Cinemas 


Bramalea - Ontario 


Mr. M. Simpson, 

Twentieth Centurey Theatres 
175 Bloor Street East, 
TORONTO, Ontario M4W 1C8 


Dear Mr. Simpson: 


Recently | had occasion to visit 
the 7 & 27 Drive-In Theatre, and | 
was sufficiently impressed by my 
evening there to warrant this note 
to you. 

This theatre, is the first drive-in 
in my experience to have first-rate 
sound accompanying the picture. 


This is a very pleasant surprise when 
one is used to the usually sub- 
standard quality of sound repro- 
duction available at drive-ins, if you 
can get the speaker to work at all. 
However, this was not all. 


| was amazed to find an extreme- 
ly CLEAN washroom in the conces- 
sion building, and this general look 
of orderliness was evident through- 
out the grounds.- 


The manager (neglected to get 
his name) was courteous and help- 
ful, taking the time to find out for 
another customer what record was 
being played before the show. Last 
but not least, the staff were both 
polite and efficient. 


In my experience, going to a 
drive-in theatre has never moved me 
to write glowing descriptions of the 
place, but if they were all this plea- 
sant, perhaps | would. Never | have 
been so favourably impressed, and | 
believe in bringing my feelings to the 
attention of those in charge. 


/ sincerely hope I'll be able to 
say the same thing when | visit ano- 
ther of your theatres. Thank you for 
listening. 


Yours sincerely, 


3 


Ronald G. Vaughan, 


Drummer-Percussionist 
29 Everingham Court, 
Willowdale, Ontario 


The harried mother took a sip of 
scotch to settle her nerves prior to 
tucking her son into bed. He looked 
up at her and said after a goodnight 
kiss:’’Mama, you're wearing Daddy’s 
perfume.” 
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SOCKO CAMPAIGNS RECEIVED 


You will recall the concern expressed 
at the regional meetings on the lack 
of campaign entries for the MARY 
POPPINS Florida trip contest. We're 
now breathing a little easier...at this 
writing, five superb campaigns have 
been reported. Following are the 
details: 


PAUL NATALE, Lincoln Theatre, 
St. Kitt’s, was the first to arrive - 
many of you saw the campaign and 
will agree it is a strong contender 
for top prize. High spot for the 
entire Campaign was having Mayor 
Joseph- L. Reid declare the week 
of July 21st, 1973, DISNEY WEEK, 
saluting the Lincoln Theatre on 
bringing Disney Films to St. Catha- 
rines. This one move alone opened 
up a number of unusual avenues of 
support for many activities in sup- 
port of Paul’s efforts. 


His next. step was to take full 


Nabisco, Hammond Organ, music 
and records. Every retail outlet was. 
covered by Disney's 50th. Anni- 
versary~ publicity with MARY 


POPPINS receiving the lion’s share - 


of course. 


He came up with some ballyhoo 
stunts of his own to add to the.kitty 
also. Who can resist a handsome, well 
dressed little brother in. a costume 
like that worn by the young fellow in 
the picture, when he smilingly hands 
out heralds with spoonsize packages 
of sugar attached, tied in with 
Redpath Sugar, naturally, and the 
song hit from MARY POPPINS 
* A Spoonful of Sugar . Staff mem- 
bers got into the act by parading 
around town handing out heralds, 
dressed in appropriate costumes de- 
signed and seamstressed by no less 
than Paul himself! We've got pic- 
tures of Paul ironingoncandy stripes 
on old uniform jackets to prove it. 


The airwaves on both radio stations 
CKTB, and CHSC, AM and FM 
flooded MARY POPPINS MUSIC 
during DISNEY WEEK one of the 
big plusses of the Mayor’s Decla- 
ration: Paul, with Don Kinloch of 
the Pen Centre Cinemas, spent two 
hours during Disney Week, on a hot 
line radio show plugging Disney, 


Disney World and MARY POPPINS. 


The co-operation of the Nabisco 


DON MAIDMENT,  Spruceland, 
Prince George, B.C. rates a bow 
for effort when our old friend (? ) 
DR. EVIL played an engagement 
at his theatre. Nothing particularly 
new about it except Don’s usual 
thoroughness in following through 
to get the most out of a ballyhoo. 
In the process all who participated 
with him had a ‘ball’ — apparently 
so did the general public. 


Don secured the inevitable pine 
box from the local undertaker, 
placed it in the back of his station 
wagon bannered, ‘‘QUIET PLEASE- 
DOCTOR-EVIL ASLEEP INSIDE”: 


After use as a street ballyhoo, the 
casket was used as an advance 
theatre lobby display. 


Next to plant a 


step was 
PERSONAL classified ad in the 
local paper reading, ‘‘Lost or 


strayed, a giant unearthly monster, 
7 feet’ tall. If seen do not try to 
capture — very dangerous. Call 
Dr. Evil at the Spruceland Theatre 
after 6:00 p.m. if seen’. Over 
100 phone calls were received! 


A large cardboard box was also 
placed in the lobby containing two 
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ON “MARY POPPINS” 


Company is warmly acknowledged 
by Paul, not only in the in-store co- 
operative display, butin also supply- 
ing several week’s supply of spoon - 
size shreddies, donated as prizes for 
radio contest - amonth’s supply for 
a kiddies colouring contest. And so 
it goes on and on to plaster the 
entire town and make it MARY 
POPPINS conscious. 


JACK MCKEE, Civic Theatre,Nelson 
B.C. - Jack came up with a winner 
also. It has it's difficulties coming 
up with something ‘‘big time” for 
any situation the size of Nelson 
(and I’m not putting down Nelson 
by any means, Jack, Lou Lobb and 
probably Doug Gow! ) All we're 
saying is the opportunities are 
not there, compared to the larger 
centres, like, say Vancouver. 


‘The big sock to Jack's campaign 


) ~ .was. a free trip for two to Puerto 
advantage. of the national tie-ins, - 


Vallarta, Mexico, or Honolulu , 


- Hawaii, a Sylvania color TV, plus, 


98-other prizes in a gigantic colour- 


ing contest for children. The local 


paper was involved in the contest 
with the resultant community wide 
coverage. | 


While details are a Jittle meagre in 
Jack’s campaign: book _ pictures 
prover that Jack must have had the 
full support of his staff. The pictures 
show. an attractive girl dressed’ as 


~ MARY. POPPINS-=... other pictures — 


visualize some ‘twelve Disney Cartoon 
characters (where in the world he 
got the costunies we'll never know! ) 
including Mickey Mouse, the 7 
Dwarfs, the Three Bad Wolves, Porky 


. the Pig to name some. 


The national tie-ups were not ne- 
glected’ either ~ we note one picture 
showing a mass. display on the 


-albums. 


Business of course, was terrific. 


RUSS COSTIFF, Park Theatre , 
Welland, really outdid himself on 
the MARY POPPINS campaign. As 
Russ puts it, the magic formula to 
the success of his campaign was the 


promotion of the LP Album for | 


prizes, a newspaper contest based ori 
the tired but nevertheless true ‘Make 


large rubber snakes with a card 


announcing “” PLEASE DO NOT 
FEED! "tr course, you know what 


happened. Many screams from 
startled and_ typically curious 


women — Created plenty of addi- © 


tional excitement. 


Finally, the casket was driven 
around town with Don and a staff 
member dressed as an ape and a 
mummy. (We are not told which 
one Don was, the mummy or the 


on earth 


as many words as you can from (in 
this instance) SUPERCALIFRAGI- 
LISTIC and so.on, and so on”. 


These openers were supported by a 
thorough follow up on the Nabisco 
Hammond Organ, and McCain Foods 
tie-ups with the local retail outlets. 
And there was a radio contest set 
with C-HOW with six LP’s as prizes. 


Russ made sure his entire area was 
covered, not only Welland. His ad- 
vertising covered all the surrounding 
towns, including several busy 
shopping complexes. Here again the 
extra effort paid off at the box 
office. 


RALPH MICHELTREE, 
Square Cinemas, Calgary, submits 
a very thorough report on his’‘Mary ~ 
Poppins’’ campaign - it lists seven 
aggressive selling items starting with 
a special arrangement with the Cal- 
gary Stampede Board to provide 
winners during the two Children’s 
Days of the Stampede with passes 
to see the film. Ralph reports that 
this avenue reached a captive audi- 
ence of over 160,000 children with 
his message. 


The National tie-ups, Nabisco;: 
Hammond Organ, received full atten- 
tion as did the L.P.’s garnering nu- 
merous full window displays with 
full picture and theatre credits. 


As for the organ tie-ups Ralph arran- — 


ged for a demo at his box office in 
the main Mall traffic stream during 
the lunch hours. Anyone who volun- 
teered received a pass if they played 
any of the Poppin tunes on this 
demo organ. Received plenty of 
attention from the- shoping—and 

business office crowds. 


As for the music angle, a tie-up with 
Calgary's leading music store and 
some judiciously used passes, gained 
in-store and radio campaign plugs 
based on the sound track album. 


ape! 
identified characters above) They 
also stopped to pick up _ hitch- 
hikers who hurriedly decided he 
didn’t want a lift. Interviewed on 
station C.J.C.1. they wound up a 


See photograph with un- 


full day touring the Spruceland 
Shopping Centre. 


Answer? 
patrons. 


Don played to 1100 


Palliser - 


DON DICKERSON, Capitol, Sudbury, promoted a full evening out for a 
lucky couple by setting up a “Bruce Lee’’ contest with the local radio 


‘ station to sell ENTER THE DRAGON. Contest was predicated on listeners 


calling in and naming the two films starring Bruce Lee which had played 
the Capitol Theatre. Winners received the Red Carpet treatment, picked up 
at their home by Don, complete with corsage promoted -from local florist 
the Rosery Florists, free gourmet chinese dinner at the Bamboo Gardens 
Restaurant accompanied by radio station personality Del Ross and his wife, 
finally to be greeted and escorted into the theatre to view ENTER THE 


DRAGON, then happily driven home. 


Mr. and Mrs. James’ Hughes were the winners and the happy couple is 
shown above (centre) accompanied by Mr. and: Mrs. Del Ross (left) of * 
Station CHNO, and Chinese Restaurateur John Lum standing on the right. - 


Stunt garnered plenty of radio coverage, of course, but it also rated an 
effective three column picture and story spread in the local paper, 
Northern Life. : _ @ 


MONTREAL MANAGER DOES IT AGAIN! ne 
Joe Pitacciato, Manager of the Seville Theatre in Montreal continues his 


successful campaign of arranging student groups for films showing at his 
theatre. His last venture was reported in the last What's: New issue. 


His personal-contacts. and letters..of invitation influenced teachers, 
principals and other educators to bring 4894. students to see JESUS 
CHRIST SUPERSTAR during the first 10 weeks of Eis Shuege ne 


PARKLAND DRIVE IN TWINS - EDMONTON 
PROMOTES HAWAIIAN HOLIDAY CONTEST 


ee €. 


Two obviously happy young people in the persons of Miss Marilyn Keeler and 
Vincent Schiller, centre, hold their tote bags as they receive their plane tickets and 
$100.00 cheques for a 14 day all-expense vacation trip to beautiful Hawaii courtesy of 
Marlin ‘Travel Service and the Parkland Drive-in Twin Theatres. Rod Marlin is shown 
on the left, Rolphe Reinhardt on the right. 


Asking himself the question, ‘“ How 
does one bring patrons out with 
temperatures below 40 degrees? “’ 
Rolphe Reinhardt came up with a 
stimulating answer for openers — 
promote two all-expense paid trips 
for two - 14 glorious days in sun 
drenched HAWAII ! 


Hawaiian Trip. 


‘Marlin Travel Service’s enthusiasm 
can be readily understood. They re- 
ceived free screen trailer advertising 
announcing the big holiday trip, 
both screens, trailer production at 
their expense, of course. They pro- 
vided the entry forms coupons, 
arranged the transportation, plus 
$100.00 spending money. for each 
couple also. 


Having accomplished this with the 
enthusiastic co-operation of Marlin 
Travel Service, Rolphe gave Books 
of Theatre tickets format, a twist 
adapting the idea of attending four 
shows - receive the fifth show free . 
This was handled by means 
of a coupon. On entering the- 
Drive-In each paying customer was 
handed one of the valuable lucky 
coupons. On accumulating four of 
the coupons the patron was invited 
to a free show with the four Contest 
entry forms representing their ad- 
mission, the four forms then being 
deposited in a large padlocked box 
in the Snack Bar, thus making the 
patron four chances eligible for the ‘ 


Rolphe reports on the success of the 
venture by emphasizing that over 
33,000 entry forms were handed 
out during the winter season with 
7,727 being returned - an excellent 
return: He further points up that 
while this meant 1,931 free admis- 
sions there had to be 7,727 paying 
visits to become eligible. 


We would wholeheartedly agree with 
Rolphe’s closing statement, ‘‘this 
promotion helped to put the theatre 
on the map ! *# 


SUCCESSFUL “CINEBUCKS” PROMO 


INCREASES CHILDREN’S SATURDAY MATINEES 


TOM MCKEE, CIVIC THEATRE, NELSON, B.C. UNITES BIRTHDAY CLUB AND CINEBUCKS PROMOS FOR SUCCESS — 
FUL CHILDREN’S SATURDAY MATINEES. Shown above is the hugely enthusiastic group, new members of the Civic Birthday 


Club holding up their first Cinebuck’s towards a free admission on their third visit. Lower photograph presents M.C. Tom McKee 
with his selected group of five youngsters on stage playing games for valuable prizes promoted from the co-operating Big Top 


Shop each week. 


Lou Lobb started it in Regina, Wilf 

. Runge picked it up and adapted it 
for his equally successful use in 
Moose Jaw, Saskatchewan, now 
Jack McKee of the Civic Theatre, 
Nelson, B.C. has picked it up and 
made it work for him. What is it ? 
“CINEBUCKS! " A sound promo to 
increase the kiddies Saturday 
Matinees. Remember you read all 
about first in WHAT’S NEW. 


One of the primary objectives of 
WHAT'S NEW is the dissemination 
of information on sound promo- 
tional ideas which, hopefully, will 
prove helpful, be picked up by 
managers and implemented. For this 
reason we have always been a little 
puzzled as to why more managers, 
looking for ideas to build their 
Saturday matinees, have not picked 
up the CINEBUCK idea. It is for the 
same reason we are so delighted to 
hear that Jack has done just that. 
The other important point to be 
made is the fact that a couple of 
managers have picked it up takes 
nothing away from Jack’s unusually 
fine effort. 


What we’re trying to say here is we 
sometimes get the impression that 
many managers avoid duplicating a 
promotion fearing they won’t get 
credit for it because it has been done 
before. WRONG - WRONG - 
WRONG ! 


‘To refresh your memory, CINE- 

BUCK’S, developed some time ago 

by Lou Lobb, who will confirm he 
adapted the idea from the Cine- 
money voucher idea, promoted some 

three or four years ago on the Mini- 

Fit Hosiery promo, CINEBUCK.:S is 

a sort of funny-money giveaway to 
children who, on attending any chil- 
dren’s Matinee receive a CINEBUCK 
with the purchase of an admission 
ticket. When he saves up a second 
CINEBUCK by a second visit he now 
has two CINEBUCKS which admits 
him on his third visit FREE! 
SIMPLE ... but it works. 


Adding icing to the cake for extra 
plusses, a BIRTHDAY CLUB has 
been combined with this Cinebuck 
promo. Children attending the Cine- 
buck showings are invited to enroll 
giving their birthdate at which time, 


they receive a free admission to say 
HAPPY BIRTHDAY to the lucky 
youngster. 


Part of the movie club treatment, 
if you will, involves some sort of 
stage presentation with the mana 
ger acting as M.C. This is a vital part 
of the success of the promo where 
children get to know and respect the 
manager. 


In this regard, and another big plus, 
Jack promoted a tie-up with the Big 
Top, a local toy store with cafeteria. 
They became sole sponsor of the 
Stage activities providing $150.00 
worth of toys for giveaway each 
week on stage, no one prize being 
worth more than $5.00. The prizes 
were given away via stage contests 
and games, dear to the hearts of 
kids, of course, all of them vieing 
for their brief moment of glory in 
the spotlight. 


Jack winds up his excellent campaign 
report with the following interesting 
comment, ‘‘Children’s reaction has 
been kinder - vandalism. almost 
ceased. Staff involved and interested. 
| wish a greater number of brother 
managers would become involved, it 
is most rewarding.”’ Right on, Jack! 


MORE PROMONOTES...... 


BILL TRUDELL, Capitol Theatre, 
London, does it again! Booked to 
play GOSPEL ROAD _- starring 
Johnny Cash quietly noted adver- 
tising announcing the personal 
appearance of Johnny Cash at the 
Gardens in London with a sell- 
out crowd of 9,000. He immediately 
got in touch with Johnny and talked 
him into announcing the playdate 
of the picture coming into the Capi- 


tol. 


He then arranged for a personal 
telegram from Johnny Cash stating 
‘‘Delighted to hear that Gospel! Road 
will be playing at your fine theatre. 
Saul and everyone else deeply invol- 
ved in this project join me in hoping 
that the public enjoy it as much as 
we enjoyed making this unique 


movie. Signed Johnny Cash.”’ Bill re- 
produced this telegram incorporating 
it into his newspaper ad layouts for 
a punchy ticket selling copy. 


With this sort of co-operation he had 
no difficulty in securing further co- 
verage with radio station CFPL’s 
Country Music Show. The station 
sponsored a half hour show featuring 


Johnny Cash, and_ incidentally, 


plugging GOSPELL ROAD at the’ 


Capitol. e 


JACK FRANKO, Westmount Theatre, 
Edmonton, Alberta, reporting on his 
Special Matinee fog Retarded Chil- 
dren states, ‘’ It has been customary 
each year to hold a special matinee 
for retarded children attending the 
Winnifred School for the Retarded 
and this year is no exception. 


Through the co-operation of Mr. 
Menzies who arranged with the film 
distributors in Calgary we gave the 
Children ‘‘Their Show’ again this 
year. The projectionist contributed 
his services and there was no charge 
for this worthy effort. 


To hear the response and thank you's 


from five hundred delighted chil- 
dren and the expressed appreciation 
from their teachers, is a very-heart- 
warming thing. Just to be part of all 
this makes one feel very humble. 


(ED. NOTE: INDEED IT DOES 
JACK, INDEED IT DOES! ) 
® 
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WILF KEELAN, Paramount Theatre, 
Chilliwack, B.C. arranged an excel- 
lent tie-in on the attraction ON ANY 
SUNDAY, which deals with .the 
motorcycle racing, with Capilano 
Motorcycle Limited. It developed 
into a three way tie-up to include 
the local radio station resulting in 
tremendous publicity coverage for 
the playdate on the picture and hold- 
over business. 


Capilano Motorcycles provided 4000 
Certificates worth $50.00 each on 
the purchase of any new motorcycle 
at any of their outlets. Only patrons 


of the show had a chance to receive 
the Certificates - They had to fill 
out a special coupon provided with 
the Certificates. for a lucky drawon 
a number of valuable prizes, helmets, 
goggles, jerseys, motoring gloves, etc. 


Advance lobby displays of motorcy- 
cles with mannequins wearing fash- 
ionable motorcycle garb and an- 
nouncement cards giving details of 
the contest and lucky draw created 
plenty of attention. . 


MIKE WELLS, BramaleaCity Centre 
Cinemas, submits an excellent cam- 
paign for Disney’s ONE LITTLE 
INDIAN. Having been offered a huge 
stuffed giraffe by Jerry Collins of 
Bellevue Films he arranged a terrific 
Main Mall display with Eaton’s store. 
The giraffe, named Rosie was offer- 
ed as a Prize on the lucky draw. 
Over 5000 entries were received. 


The shopping centre also has a toy 
store, RUMPUS, and this was tied in 
with their ONE LITTLE INDIAN 


paper. 


P.R. XMAS TOY SHOWS A SUCCESS 


A group of the Toronto Miss Famous Players Theatre Panel attractively pose with 


As a direct result of this tie-in, 
Eaton’s entered into serious discus- 


sions for a Christmas Theatre Party 
rental. 


eeeoee 
FRANK ZALOT, Paramount 
Theatre, Kamloops, B.C. like 


Chilliwack’s Wilf Keelan, ON ANY 
SUNDAY immediately contacted the 
local Honda dealer on being advised 
of his booking and promoted a 


-Honda Mini-Trail. value $400.00 to 


give away on a draw. He then rung 
in the radio-station N.S. to get them 


-involved...they did become involved! 


The annual outdoor show was in 
progress during the run of the picture 
and Frank arranged a ticket selling 
display there also. 


Frank reports owner/dealer Al 
Perrett very pleased with results and 
is all set to go again anytime. 


their guests on the stairs leading into the foyer of The Cinema in the TD Centre 
prior to a special screening of ROBIN HOOD, for the Panel’s Christmas Toy Show. 
Project resulted in over 100 toys, games, cards, etc., for some 400 underprivileged 


children and senior citizens. 


Lone mere male on the right is your reporter who became fascinated.with the lovely 
blonde charmer busy eating a donut. She was a real doll! 


Sudbury Fireman Abe Reddikopp beams at Santa Claus in the person of relief mana- 


ger Dale Pepin in the lobby of the Capito! Theatre for Don Dickerson’s highly success- 
ful Christmas Toy Show for underprivileged children. Firemen eagerly accepted Don's 
offer to co-operate with them on this worthy PR project. 


Reports are slowly dribbling in from 
across the circuit reporting excellent 
results and fine PR coverage on 
several special free Xmas Theatre 
Parties presented with either toys 
or canned goods as the price of 
admission. The shows, most of them 
presented in the non-operating hours 
were primarily directed to children 
and in every instance with plenty 


and in every instance reported a 
gratifying attendance with plenty 
of toys or canned goods for distri- 
bution to the less fortunate in each 
community. 


For the second year in a row the 
Miss Famous Players Theatre Panel 
in Toronto ran a Christmas Toy 
Meeting at the Cinema in the T.D. 
Centre in the place of their regular 
meeting. Each member was invited 
to bring a youngster and everyone 
was asked to bring a gift-wrapped 
new, or good used toy, game, or 


book to be placed under the beauti- 
ful Christmas tree set up in the lobby; 
by manager Fraser Lawson. Over 
one hundred presents wound up 
under the tree and the recipients 
of these gifts were members of the 
Oak School Community project with 
some 400 underprivileged children 
including 75 Senior Citizens. 


DON DICKERSON, Sudbury, took 
another tack in presenting a Xmas 
Toy Show for underprivileged chil- 
dren by offering leadership on this 
project to the Sudbury Fire Depart- 
ment, well known for their involve- 
ment with the less fortunate in the 
community. 


Working quietly and effectively, 
with the Fire Department fronting 
the project, Don wound up with un- 
usually fine support from the local 
press and media, of course. Santa 
was present in the person of Dale 
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P.R. XMAS TOY SHOW 


Pepin, back-up manager for the 
Capitol, Sudbury. More power to 
him he made an excellent Santa. 


‘ELLARD WILLIAMSON, Towne 
Theatre, Vernon, B.C. went to work 


on a CANNED FOOD MATINEE) 


for the NEEDY securing sponsorship 
of the local Kiwanis Club and pro- 
viding the sort of leadership one &x- 
pects from management in our¢com- 
pany. Response again was excellent. 
Over 500 cans of food were collect- 
ed. It is not surprising to hear that 
the local paper and radio station 
CJIB went along with the project 
contributing newspaper space and 
radio spots free in support of the 
worthwhile effort. 


Doug Gow forwards a letter received 
from the Vernon Kiwanis Club that 
says a lot and, in part, we quote, 
“Children filled the theatre and the 
canned goods collected certainly 
assisted the Salvation Army in filling 
their Christmas Hampers for the 
needy. ‘’ As Doug Gow states in his 
report, “ This is what it’s all about !” 


DON GODIN,  Foord Theatre, 
Stellarton, N.S., came up witha 
Christmas Toy Show involving spon- 
sorship by the New Glasgow Lion’s 
Club CHRISTMAS DADDY PRO- 
GRAM. Headlines in the local paper 
tell the story well. and briefly, 
‘CHRISTMAS TOY SHOW HUGE 
SUCCESS! "” As Gerry Tipper of the 
F.G. Spencer Company reports, “A 
big success and a terrific boost for 
Public Relations.” 


An interesting aside to this particu- 
lar project, and emphasized by Gerry 
Tipper, everyone worked the show 
for free! Nobody got a thing except 
the project to which everyone direct- 
ed their time and talents. This inclu - 
ded the projectionist. theatre staff, 
all members of the Lion’s Club etc. 
Did we say nobody got a thing? 
Wrong! From what we hear every- 
one was a winner especially those 
who contributed effort to make 
this work as it should. And it did ! 


The local paper reports a huge pile 
of toys at one end of the lobby as 
throngs of kiddies swarmed to see, 
and speak to, Santa who had made 


‘a special visit to the Foord Theatre. 


The youngsters seemed to be aware 

of why the toys were being collect- 

ed. Santa overheard such comments 

as, ‘’ Are you really collecting these 
toys for poor children? *’ and, inevit- 
ably we suppose, “’ Gee Whiz, the 

poor kids are going to get more than 
us this year! “’ 


The nearest toy store outlet reports 
a noticeable increase in the purchase 
of toys by children previous to the 
show and attribute it to this project 
at the Foord Theatre. The chairman 
of the Lion’s Club told the news- 
paper reporter afterwards that the 
whole affair was tremendous and 
offered great appreciation to the 
Foord for enabling them to pack 
much bigger boxes for distribution 


~ this year. 


One of Santa’s elves 


R & 


ON ie Sous eae 


(sorry we didn’t get her name!) in the person of an obviously 


enthusiastic and charming usherette at the Park Theatre, Welland, helps Santa Russ 
Costiff collect toys from patron supporters of his TOYS FOR NEEDY CHILDREN 


Show. 


Distinguished looking Barrington Brown poses in front of his Toronto Capitol Fine 


Arts lobby display and Christmas tree which was set up to announce his special 
Children’s Morning Christmas Show supported by the local suburban press and radio 
station CFRB. Admission was gained by donating a new or good used toy, those 
collected going to the Kiwanis Salvation Army Christmas Toy Appeal. 


KEN CARPENTER, Vaughan Theatre, Toronto, not satisfied to rest on his laurels 
with the success of his Rowntree’s SPIN TO WIN candy promo last summer has now 


come up with another winner, a December “’ I’m sweet on Sweet Marie ” promo, with. 


Neilson’s, what else, co-operating fully. 


A large plastic globe was filled with Neilson’s Sweet Marie bars, and boxes of Sweet 
Marie mini-bars. Candy bar patrons who purchased a Sweet Marie bar, 15¢, were 
invited to fill out a lucky coupon with name, address, phone number etc., and guess 
the number of bars in the globe - winner to receive a Sweet Marie a day for a full year. 


Ken reports that the Neilson Salesman was amazed with the results, as was Ken. With 
attendance down over the preceding month of November, chocolate sales increased 
by 60°/o over that month, Neilson’s bars enjoying 29°/o of the total sales. It would 
appear the emphasis on Neilson’s bars and the subsequent increase was not at the 
expense of other items carried on the bar, - popcorn up 10°/o, drinks 33°/o, and 
return per patron 30°/o are the figures reported. 


Ken Carpenter is shown above with Neilson’s representative J. Lemoine and jolly 
winner Mrs. M. Angol on the right. From the expression on her face one would guess 
she just got through telling both men that a chocolate bar a day for a year would 


ruin her diet. 
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A*“RETIREE “cont. 


SO now we were set up in bus- 
iness, and no doubt like everybody 
else, it was not long before | made a 
“‘boo-boo”. We were booked to 
play a picture called ‘‘In Old Ken- 
tucky’’, featuring that then current 
glamour star Anita Stewart. It was 
a race track story and | remember 
drawing up an (what | thought was) 
attractive herald with horses, and 
jockeys surrounding beautiful Anita 
and flashy wording telling all and 
sundry what a great attraction it 
was, but | forgot to tell them where 
it was going to play and the date on 
which it was to be shown. Blame 


the printer - blame the proof reader 


‘but the answer always is ‘I followed 
‘ the copy”. 


We finally had every- 
thing running smoothly and having 
an excellent assistant, | was able to 


spend some time at the downtown 
office helping Herb Allen, who was 
in charge of bookings. | guess you 
could call it ““moonlighting’’. 


But it was more than just ‘“moon- 
lighting’. | was engaged to be 
married, the date was set for August 
15th 1920, and | was anxious to 
move forward if it was at all possible. 
The combination of operating the 
theatre, and assisting in the buying 
and booking of pictures, certainly 
gave me a full course in the show 
business of that period. Of course 
the hours were long but there was 
glamour and plenty of action. 


V 
To be continued in next issue 


STEADY, MRS. SNODGRASS... 
THAT'S KILOS, NOT POUNDS! 


The first new theatre in over a quarter of a century, and the first dual auditorium, 


a Famous Players Theatre of course, was officially opened on December 20th., last 
year in Fredericton, N.B.. Known as the Plaza Cinemas 1 and 11, Cinema|, seats 388 - 
Cinema 11, seats 280, for a total of 668 seats. 


Mayor W. “Bud” Bird shown at the microphone (above) did the honours. Looking on in 
the background is V.P. Les Mitchell, Manager Jim Morris, and T.M. Murray Lynch far 


right. 


‘ 


Assisting in the opening film cutting ceremonies and holding the huge film reels are 
handsome stalwarts of the ushering staff in the persons of Kim Horncastle on the left 


Kenneth Johnston , centre foreground. 


NATIONAL SHOWMAN OF THE YEAR CONTEST 
ANNOUNCED BY A CANADIAN FILM DIGEST 


We are pleased to publish a News 
Release from the Canadian Film 
Digest announcing a national indus- 
try wide CANADIAN SHOWMAN 
OF THE YEAR Contest. You should 
know that your company is giving its 
full support, including a contribution 
of $1500.00 and seeks your full 
co-operation in making it the huge 
success it should be. Remember, as 
has often been validly said, showman- 
ship is the life’s blood of show- 
business: 


CANADIAN SHOWMAN 
OF THE YEAR 


‘$1000.00, and the respect of his 
(or her) peers, will go to a Canadian 
theatre showman this year, in a 
countrywide contest with full indus- 
try support. 


Every man or woman managing a 
motion picture theatre in Canada is 


eligible for the award naming the, 


Canadian Showman of the Year. The 
person winning the award will be 
honoured at an Industry function in 
November 1974, and will be invited 


person. All expenses will be paid, 
plus the award of $1000.00 cash. 


In addition, there will be Quarterly 
citations recognizing outstanding 
showmanship achievements. These 
are to be awarded in three divisions: 
Small towns, large towns and Key 
cities. The showmanship campaign 
adjudged best in each division, each 
quarter year, will be eligible for the 
annual 
CANADIAN SHOWMAN OF THE 
YEAR. 


A panel of five judges will be invited 
by The Digest to select the Quarter- 
ly Citation winners. There will also 
be a special group of judges for the 
final annual selection. It is expected 


selection of the overall 


that the judging will take place in 
Toronto, Montreal and other major 
Canadian cities; to make this a truly 
national contest of showmanship. 


The first judging will be done on 
showmanship campaigns executed 
for films playing on February 1st.1974, 
and not later than April 30th. 1974. 
Every facet of showmanship will be 
taken into consideration by the 
judges: Specially-prepared adverti- 
sing (not pressbook material), Pro- 
motion of every kind, Exploitation 
and Publicity. The public relations 
value of the campaign to the entire 
Industry will also earn marks from 
the judges. 


HOW TO ENTER: Campaign reports 
should ideally be in book form, but 
not necessarily elaborately mounted. 
Give all relevant information, viz.. 
showman (or woman’s) name, theatre 
location, seating capacity, days or 
weeks films were played, records 
broken, budget involved or anything 
else which might be of interest to 


the judges in making a decision.” 
to Toronto to receive the honour in ' 


This contest, in a way, beautifully 
implements company plans for revi- 
sion of our Own outmoded Bonus 
Awards program which you read 
about in the recent Policy Decisions 
bulletin forwarded over Bill Murray's 
signature. It’s on page 2 of the 
bulletin under the heading BONUS 
AWARDS. We are sure you will 
agree with the new CITATION OF 
HONOUR program, details of which 
will be announced shortly by special 
bulletin from your Promotion De- 
partment. 


OBITUARIES 


OTIS BOWES. Born in Regina, 
Mr. Otis Bowes passed away at the 
age of 67 of a heart attack. He was 
formerly Manager of the Capitol 
Theatre, Moose Jaw, prior to his 
retirement in January 1971. 


Mr. Bowes is survived by his wife 
Margaret, a daughter, Mrs. Douglas 
(Sandra) Knox of Sudbury, Ontario, 
three sisters, Mrs. Edward (Elsa) 
Heasman of Saskatoon, Marie Bowes 
of Vancouver, and Mrs. Ida O’Brien, 
Regina, and one grand-daughter. 
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WILLIAM E. KERR.Bornin October 
11th., 1898, Mr. Kerr died early in 
December 1973. First employed by 
our company in July 1920 he even- 
tually became chief accountant reti- 
ring in 1957. 


Mr. Kerr is survived by his wife Anne. 


ERNIE SMITHIES. Born in March 
1889, Mr. Ernie Smithies, long 
time and well known manager of the 
Capitol Theatre in Kingston, passed 
away on January 3rd. of this year. 
Mr. Smithies retired in August 1968. 


Predeceased by his wife in 1967, 
Mr. Smithies is survived by daughter 
Mrs. Florence Robertson. 


on Geo Bie 
C.J. “Jeff’’ JEFFRIES. Born in 
October 1915, Mr. Jeffries died 


December 24th., 1973, at Chatham, 
Ontario. He was manager of the 
Capitol Theatre in Sudbury for a 
number of years until 1971 when ill 
health forced him to stop work. 
Mr. Jeffries is surrived by his wife, 
Bertha Grace, son Gary Joseph, and 
daughter Carole Ann. 
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